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AGENDA

Recovery marketing support

Rainforest to Rockies launch

Co-op Marketing Partnerships Program
B.C. Tourism Climate Resiliency Initiative

Forecast
Q&A
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Fairmont Hot ¢






yHelp BC by Exploring BC

Destination British Columbia @ e
@ Sponsoced (demo) - @ ‘Inbta.gnam

Nelson & Revelstoke are open and ready to wekcome you. The best way to support local hellobe

mmunities i ravel e
communities is to travel now. Sponsored

Learn more >

Qv R

hellobc BC is open for travel this fall. Visit now to
support local communities.

HELLOB: M
Plan Your Trip Learn more
Visit now






DMO & Partner Ads: Travel now to....
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Businesses: offers & promotions

=) BC Ale Trail som: 1K
< Sponsored - @

Save 15%

He|p BC by Exploring BC New experiences are brewing. Our popular
Sip & Stays are back. Plan the road trip

getaway you've been dreaming of.

Explore the‘unhmlted

tastes'of EB‘ C

HAPPY HOUR BRUNCH DINNER H PATIOS
SEP 15 - SEP 30 |NOV 2 - NOV 12 jAN 17 - FEB 1; MAY 26 - JUN 9

Pacific Coastal

A X\ (!F

~BCFerries

Vacations®
WESTJE Tw»
STORM WATCHING
SAVE ON WESTJET FLIGHTS TO BC GETAWAYS
.... Enjoy a 3" night FREE in Tofino or bealetrall.cajsip-stay/ =

Ucluelet when you book a hotel and
ferry package with BC Ferries Vacations
for travel before Dec 31, 2023.

VISIT SITE >
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Short-term
competitiveness
through PLACE
compelling BRANDING
branding (Identity)

and destination
marketing

DESTINATION
DEVELOPMENT

(Experience)

Long-term
competitiveness
through in-
destination
experience
design and
development



Vancouver & Southern Rainforest to Southeast Central BC
Fraser Valley Valleys Rockies BC

Iconic Iconic Iconic Iconic
Place Place Place Place

Disclaimer: these are internal working titles only



ICONIC PLACES
AND ROUTES

(Brand boundaries)
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RAINFOREST TO ROCKIES
Super, Natural British Columbia,
Canada

Rainforest to Rockies is the
quintessential Canadian journey
along ever-changing landscapes
from Vancouver on the Pacific
Coast to the Canadian Rockies.




Rainforest to Rockies is the journey
TH E from Vancouver on the Pacific Ocean

J OU RN EY to the Canadian Rockies that can be

taken along several routes.




RAINFOREST
*ROCKIES %

RAINFORE
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v Rainforest to Rockies - Brand Tools

To provide the opportunity for partners to leverage
the Rainforest to Rockies brand:

Brand guidelines

Brand messaging

Travel Trade/Media toolkits
Visual assets (imagery, b-roll)




Our Focus of Action
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Destination Development
Planning and Engagement

e 4 virtual workshops
e Interviews and input forms
e 30 people engaged




Adams
Lake

Thompson Falls Hiking

Revelstoke \ Dogtooth Voh()’::tx“
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Rogers Pass

Discovery Centre
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Mount Revelstoke NP
Low Elevation Trails
Mountain Biking
Gilant Cedars Board Walk
Meadows In the Sky Parkway
Wildflower Festival

Luna Nocturnal Arts Festival
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Columbia Mountains Story
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Outdoor Art Movement
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Experiences & Products that include Sinixt,
Secwepemc, Syilx, Ktunaxa cultures

- a distinctive geography /
particular ecology

Kelowna

- snow, safety (avalanche
control) & skiing

Sing neD
L Burys), ons e

( Indigenous Story J (

[ Railway Story - CPR

Revelstoke Railway Museum Dogtooth Range Mount 7 Golden Tandem Paragliding
Starting a Journey on Decolonization “‘kf‘zﬂﬂv Skiing
ce Golden Skybridge
BC Interior Forestry Museum & Archives
Golden Museum
Dam Visitor Centre
) Edelweiss Swiss Village

Kicking Horse River Mountain Resort

Kicking Horse River Whitewater & Heli Rafting

Koolenay
National Park



Destination Development
Activities

e Visitor Services Experience
Enhancement grant

e EXxperience development
assessment and programming

e |conics Conceptual Signage
System

DESTINATION BC 37, a0, :
PROVINCIAL INVEST IN ICONICS SIGNAGE' STRATEGY
DISCOVERY REPORT | SEPTEMBER 15, 2023 REVOL

ALDRICHPEARS ASSOCIATES




What is next?

Wave 1 Wave 2
The North & Southeast BC
Rockies to Rainforest Southern Valleys

2023/24 2024/25

2023/24 2025/26

Seasonal Dispersion Wave 3

Vancouver & Fraser Valley +
Seasonal Dispersion Strategy

West Coast
Central BC/Route




Co-op Marketing Partnerships Program
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Co-op Program Achievements: 2016/17 to 2022/23

Advanced Digital
Readiness & Digital INCREASED

Marketin PARTICIPATION | Flexibilit _
Capabilities L =% 1 300% increase
33% increase

TOTAL 6 YR 81 in FY 22/93 FHONHESH 530, {6 74% highly
FUNDING aligned

BRAND ALIGNMENT

$62.2M
DOUBLED INCREASED COLLABORATION

$28.3M DBC leveraged SECTOR 38% Increase
$33.9M from Industry CONSORTIUMS Community Consortiums

| | T TG e e e LEVERAGED DOLLARS
HRVEERER S EMEARE I 6 BUEHAIESs Grew from 1.08 ratio to 1.4




Co-op Program 2024/25 Objectives

S -

Visitation in more seasons, and/or more of the province
Sustainably grow the visitor economy

Maximize marketing impact

Encourage and educate visitors on responsible tourism

Create deep collaboration

Align industry marketing efforts and connect industry to

the provincial brand



Co-op Program 2024/25 Phase 1

Administrative
Changes

¥

Strengthen

Partnership

Model

Visitor
Education is
Eligible
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Taking Action in Tourism

30



Taking Action in Tourism

Strategic Framework
for Tourism 2022-2024

A Plan for Recovery and Resiliency

- ",‘ e st
~. 2 e
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Climate Preparedness
and Adaptation Strategy
Actions for 2022-2025

COLUMBIA | our natume our power.

31



For More Information

A KOOTENAY
= II{O(; IR( I[ E BC Tourism

T O M

Sustainability
Network

Krtourism.ca tourismsustainability.ca

DESTINATION
BRITISH COLUMBIA®

DestinationBC.ca

32









NIAGARA

gws ICEWINE SERIES GRAPE & WINE SERIES PARTNERS FAQS CONTACT US f J in

FESTIVAL

NIAGARA

ICEWINE

FESTIVAL

» ' ] \
N 12-14 1 19-211 26-280

_— [~ Py
r et - -
Y. " ;
& v
\“ ¢
'

'




The Inn The Pointe Restaurant Ancient Cedars Spa Store RESERVATIONS: 1.250.725.3100 | &} RELAIS & CHATEAUX

ml(KHNINeN‘!ﬂ:LINN THE INN v ACCOMMODATION v EAT & DRINK EXPERIENCES WEDDINGS & RETREATS
I




GQ[‘HC COLOURS  6-14 October 2023 $5%) INSPIRED PLACES PHOTOS VIDEOS PLAN YOURTRIP INFO CONTACT
INTERNATIONAL FESTIVAL S

HOME DONATE LIVESTREAM SCHEDULE ARTISTS TICKETS SHOP Q

2023

Geltic

COLOURS

INTERNATIONAL FESTIVAL

Presented By E
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QQLUP‘J‘BM ADVENTURE PLAN STORIES  START YOUR JOURNEY
VALLEY

I \ 2" \

Back 40 Black Star Studios Rhythm By Nature
The Quest for True North — Explorer Skills for Create and Connect An Interactive & Impactful Drumming
the Outdoors Experience

Learn More Learn More Learn More




2023/24 Look Forward & Forecast
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Follow us on LinkedIn at

-

Subscribe to our newsletter at

-y





