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Global Tourism Growth



$1,000,000,000,000



2017 Avg. Daily 2017
Room Rate Occupancy

$173 BC 70% BC
$155 CAN 66% CAN

+7.7% +8.1%
Restaurant 2017 BC
Recelpts Room Revenue
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Investing in Kootenay Rockies

$6,684,631
$2,936,068
51,829,283
$1,178,000
$198,378 5432,502
, $110,000
| - E—
DBC Kootenay DBC Community DBC Visitor Provincial Provincial Provincial Total Funding

Rockies Tourism Co-op Funding Services Funding Government MRDT Government TEP  Government RMI
Funding Funding Funding Funding
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DESTINATION
BRITISH COLUMBIA™

nomadicmaples Told you!! I'm here now
it's beautiful!! @brothrvance

grimweafer @hellobc June 2017 was my
last trip. Perhaps I'll have time to venture
west and take in the mountains during the
Ski seascon. I just might have to move there!

daisyinsollhardwick @leroymo &
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Tips from our team: the digital basics

 Think mobile-first
 Consider e-commerce
* Ensure your TripAdvisor listing is up-to-date

 Claim your Google My Business listing, then
optimize it









2.2 million referrals to businesses
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Content commonwealth:

A shared approach to content marketing, including
shared tools, processes, and expertise.



DESTINATION
BRITISH COLUMBIA™




1. Think mobile-first













220% more ad!



Tips from our team: mobile video

* Think vertical (or at least 1x1)

* Remember: on the go (70%), lean forward (20%),
lean back (10%)

e Best shots in first 6 seconds

* Design for sound off (captions or auto-captions)
* Use A/B testing



2. Make it relevant










Tips from our team: creating relevance

* Personalization by audience mindset (Google’s hero,
hub, help)

* Personalization by geo market

* Personalization by passion

Coming soon @ DBC: personalization by automation



3. Use the power of SNBC
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“l would definitely, highly recommend taking the
course. The cost was minimal, compared to the
amount of what we got out of the course . . . [moving]
forward | will implement the same process because

it’s just proven to have incredible results.” - Angela
Mowbray, Everything Revelstoke (Revelstoke, BC)









Stay Connected

Subscribe @DPLESE)]=]e: Destination BC
to our Newsletter LinkedIn
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