Tourism in BC
It’s Our Story to Tell
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» Organization founded as Council of Tourism Associations (COTA) in 1993
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Jim Humphrey (chair) - Beaver Lake Resort

Sandra Oldfield (vice-chair) - Tinhorn Creek Winery

Christine Willow - (past-chair) - Chemistry Consulting

Patrick Gramiak - Wood Lake RV Park & Marina
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Bruce Okabe - Okabe & Associates

Tony Munday - Munday Media & Design
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Deborah Kulchiski - Tourism Langley

Jacqueline Clarke - Capilano University
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Membership & Policy
Communications Development
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Governance { Finance & Audit
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Island Lake
Lodge
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Uniting people
passionate about
making British
Columbia a great
place for tourism
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Be the advocate for
the tourism industry
to government,
business and the | SS
people of BC
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>Sustainabi|ity
>Re|evancy

> Resources
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>Structure reflective of industry
>Cohesive approach
>Governed by industry board

5 Voice of tourism

>Va|ue and benefits to members
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>Raise awareness of the social, economic
and environmental value of the tourism
industry with government, residents,
business community, media

Life sentence for Brandon Cruickshank for double murder
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>Inﬂuence policy changes
and develop policy

>Take action on behalf of
members & industry
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» A political process which aims to

influence decisions within political,
economic, and social systems and
institutions;

» Can include many activities including
media campaigns, public speaking,
commissioning and publishing research.
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Can change community attitudes &
misconceptions

> Can assist in gaining access to
resources, funding, information

Can help an industry take control of
its destiny

\74

» Ensures you have a voice and that it’s
heard
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Adequate/affordable
ferry service

Full implementation
of ‘Open Skies’

Reducing air travel
costs (e.g., rents,
security charges)

Making it easier for
tourists to get visas
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Priority

2012 to 2014
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» Where do you stand on
issues impacting Canada’s
travel economy?




TOURISM BC =
MOUSTHY =

How will your party ensure that DC has the resources it needs to generate
interest in Canada as a travel destination?

What is your party’s plan to reduce the burden of fees, taxes and levies on air
travel to and within Canada?

While ensuring the safety of Canadians, how will your party make it easier for
legitimate travellers to visit Canada?

How does your party propose to support existing attractions and encourage
investment in new and innovative tourism products?

What is your party’s plan to address the labour shortage in several key regions
of Canada?
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> Challenge —Unlike other industries,
tourism’s voice is often not heard.

> Opportunity — Share stories so we can
inform thought leaders about
tourism’s potential and power; it’s
impact on communities and residents; A% |
it’s economic status and as a jobs- @gfwg :
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generator; it’s sustainability; it’s S
ancillary benefits to other industries;

as an industry worth investing in.
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» Advocacy

Communication Plan

Key meetings and milestones - [Page 1 of 1) Go Yo -_A ety Group Saten 0%tk Stated
Start Date Q2 Q3 Q4 ‘sr-: Date
/2011 June July August September October November December Janu( 1 2/ 3N2011

Meetings

» Strategic Plan T
owe b;u;

Miestones

» Policy Book

1) Project cbjectives, deliverabios and approach
2) ey miestenes & review dates

> Building Membership & Uniting i

phase

I n d u St ry o ’ oject Steering Growp, 1) Instaad Nindings for X tragectory: &)

Partnes UK/ Austraban market owtiook: b) X competitive
postion
2) Instad findings for Y trajectery: a)
Australion X market sutiook; ¢) ¥ compettive pasition
3) Pt draft of corporate ambition
4) Draft of hagh level fnancals

> Communication

1) Trajectony for X/Y: 8) Market cutiook; b) Chent
compettive poutions; <) Financials and camh profle
2) of chert /

J) Corporate goals, Mgh level strategy

> Tourism Industry Conference s fg L T
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>Leadership
>Unity
>Credibi|ity
5 Resolutions

>Sustainabi|ity
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» Join TIABC as a member

>Engage us in issues

>Communicate with us - tell
us your stories




or 778-953-0620

> Facebook —
>

> Twitter & Instagram - @tiabc_ca

>
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INDUSTRY CONFERENCE
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- TIABC & Industry Partners
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CLICK HERE
FOR DETAILS




