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So what makes for  
a great campaign?



Here are 6 “musts” that we feel make up an impactful and 
successful advertising campaign. These elements are also 
what we use to test the success or validity of our campaign 
concepts. 

















Is it the pictures & video? Is it what is written or said? Is it the 
creative elements that cause you to feel  something after you 
have been exposed to it? 



Be memorable.

The campaign concept must attract attention and get the 
consumer thinking or spark curiosity is one form or another. 



Resonate.

The campaign must ring true and deliver a personally 
meaningful message.



Be relevant.

Communicate how the experience fits into consumers’ lives 
or works to make them better, more productive, happier, more 
fulfilled.



Show value.

Stand for values above and beyond the product or  
service itself.



Make sure  
you own it.

Be unquestionably linked to the brand, so the ad won’t be 
attributed to a competitor.



Drive results.

It doesn’t do a thing if nobody listens.



We believe that a good ad campaign is one that is written and 
designed to emotionally connect with its target audience.  Once 
connected, the ad content strongly persuades the consumer 
to want the product, service or experience. The individual 
recognizes a need for it and feels a sense of urgency until the 
purchase or connection is made.



What did we  
set out to do...



Our main goal was to develop a relatable and inspirational 
concept and multi-media campaign to raise awareness and 
heighten the sense of urgency to visit the Kootenay Rockies 
region. Drive traffic to a campaign site, with an itinerary and 
links to stakeholders.



...and how do we 
pull that off?



It’s at this point, the eclipse360 team starts a process 
combining both creative and strategic thinking. Successful 
advertising and creative can only come from solid research, 
analysis and a deep understanding of the product, services or 
attractions along with its intended audiences. 



CONCEPT

FINDING & INSIGHTS

DEFINE THE PROBLEM BRAINSTORM THE CONCEPT

IDEA GENERATION

IDEA SELECTON

FEASIBILITY STUDY

IDEA EXECUTION



What is the target 
market looking for?

This involves listing out all features that these groups seek in a 
travel experience. 







What is the  
Kootenay Rockies difference?

This process includes identifying any and all unique selling 
propositions (USPs)





How do we leverage 
this unique offering?

This is where the brainstorming session starts to find 
that unique conceptual idea that pulls the needs of each 
demographic together with the unique regional offering.







Who are we  
actually talking to?

This process includes identifying any and all unique selling 
propositions (USPs)



Identifying the your main demographic is a critical stage in 
developing a campaign. It gives you key insights into how your 
potential consumer thinks, how they behave and in this case 
what they are looking for in a travel experience. 

When it came to identifying the demographics, we had a really 
accurate picture of the groups we are targeting and what 
they are looking for. Thanks to the Destination BC EQ profiles, 
they were identified as, the Authentic Experiencers, Cultural 
Explorers and Free Spirits. 



Authentic Experiencers are typically  
understated travellers looking for authentic,  
tangible engagement with destinations  
they seek, with a particular interest in  
understanding the history of the  
places they visit.



Cultural Explorers are defined by their  
love of constant travel and continuous

opportunities to embrace, discover and  
immerse themselves in the culture, people  

and settings of the places they visit. 



Free Spirits are highly social and  
open-minded. Their enthusiasm for  
life extends to their outlook on travel.  
Experimental and adventurous, they  
indulge in high-end experiences
that are shared with others.



The story  
comes together.







 As we begin to explore the layers of opportunity, benefits and 
challenges, a pattern or roadmap starts to appear. We begin to 
see a common thread of messaging that ties together and can 
speak to our different demographics on an emotional level and 
get them thinking—thinking about making Kootenay Rockies 
their next getaway opportunity.  



What’s your rush?



It’s a great question...



...this was our answer.



KOOTENAY ROCKIES







We are a land carved by mother nature over a millenia. Our 
valleys teem with an abundance 
of life, energy and history. Pushing upwards, we are home to 
one of the most awe-inspiring mountain ranges on earth. This 
unmatched connection to earth and nature binds us. We thrive 
on experiences with our land—mental, physical and spiritual.  

We are a place that encourages you to take your time, let your 
senses absorb every sight, 
every smell and every experience. We are a reminder of what 
should truly matter in our lives. 



We value relationships, not just between people, but with 
ourselves, nature and our hopes, wants and dreams. 

In a society constantly moving at the speed of light, often, the 
first thing we neglect is ourselves. We are the reminder to slow 
down and take it all in. To find the thing that gets your heart 
pounding, your blood rushing and your brain focused on that 
moment and that moment only.



We calm minds with our expansive natural vistas, history and 
culture and we reconnect you 
with nature to get your heart racing.

Kootenay Rockies encourages you to find the thing that gets 
your heart pumping and your blood rushing or reevaluate the 
pace of life, and just be in the moment. 

Kootenay Rockies.
What’s your rush? 













So how does that  
touch the consumer?







This concept speaks to the consumer on two levels. Firstly, 
“What’s your rush?” speaks to the pace of everyday life that we 
have all become accustomed too. It stands as a direct question 
to the consumer—pointing out that it’s time to reevaluate the 
pace of your life while offering up the Kootenay Rockies as  
the best solution to find some balance. Slow down,  
what’s your rush? 

Secondly, this conceptual idea speaks to your inner desire to 
get your heart pounding and your blood pumping. Mountain 
climbing, wilderness hikes, fishing or kayaking—what’s your rush? 



Whichever it is, find it here in the Kootenay Rockies and 
never let that feeling go.

In a competitive tourism market, it’s really important to be able 
to elevate your message above the rest. A line, in this case a 
question, that speaks to the consumer in multiple ways, that is 
disruptive, and that resonates well with the consumer is exactly 
what is needed to bring people to this magical part of British 
Columbia. 







How did we  
roll it out?





Being a true integrated campaign, executions for this spanned, 
print, video, billboarding, campaign landing site as well as a 
heavy digital presence utilizing Google Display and search as 
well as social media, primarily Facebook. 

For virtually all executions, the messaging remained simple and 
clear. Depending on placement or execution, the simple but 
thought provoking messaging was combined with a different 
and inspiring photo of this amazing region.

















So, how did it work?

Phase 1 results were achieved in the short time  
between April 17 - July 16



30,000 
S I T E  V I S I T S



75,000 
P A G E  V I E W S



2,000 
C O M P L E T E D  I T I N E R A R I E S



24,000 
V I S I T S  F R O M  D I S P L A Y  &  S E A R C H



2,400 
F A C E B O O K  &  I N S T A G R A M  V I S I T S



How did actual users 
match our target?



1. Cultural Explorers 

2. Free Spirits

3. Authentic Experiences



In conclusion



The Kootenay Rockies is arguably the most beautiful region 
not only in Canada, but the world (I know, we’re all a bit biased 
here). It’s vast lands, varied terrain, extreme climates and rich 
culture make it an awe-inspiring travel destination. Whether 
you’re looking to escape the hectic pace of your day-to-day 
grind or discover the ultimate adrenaline rush. 



#KOOTROCKS



To watch the Kootenay Rockies Anthem video,  
click the link below:

https://vimeo.com/239685135 

For more information on eclipse360,  
please visit:

https://eclipse3sixty.com 

https://vimeo.com/239685135
https://eclipse3sixty.com

