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The Power of PR
A Proactive Approach
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Advertising vs Editorial
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Paid Earned

Builds Exposure Builds Trust

Audience is Skeptical Media Gives 3™ Party Validation

Guaranteed Placement No Guarantees

Complete Control Media Controls Final Version

Less Audience Engagement More Audience Engagement

Expensive Less Expensive

Short Life Longer Shelf Live
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COLLECT AS MUCH
INFORMATION AS POSSIBLE

Research
Work with Stakeholders
Website Analytics
Social Media Insights




INFORMATION GIVES YOU

Age Demographics & Types of Travelers
Markets — Short Haul — Long Haul - International

Most Popular Activities

When Are They Visiting
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ADVANTAGES OF PROFESSIONAL PR
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Golden offers a spectacular natural setting in
the heart of'six'Canadian Rockies National
Parks.with endless opportunity for outdéor

adventure and exploratiGn. e
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Golden is an area steeped in
history and tradition with a
friendly, welcoming authentic
mountain community.




fnw.“

1

I Story P

easona

‘PR Calendar

T d

S




Secure | https://www.tourismgolden.com/media

ary Hourly Weat == Hotmail [f§ (3) Facebook . RBC Royal Bank Gate ™ Inbox - janice.terborc MyVolunteerPage - »

—— -~ —

. % = o= R C

Y - - 7 v Rt . = =

o= N R el = T S e e e

R - = - L TN S e D - —— - =

— Mx:"—- - S S S SRR - i

— - T e, — —
T e~ e S N e = — e

—" 1*--5?.-'_:,.. e i T i ---—-».’—n;_—-&’,.

sTOURIS M= % Packages & Deals § Golden Map Media Members Login D 4°C

S
GOlden ABOUT WHERE |THINGS |DINING & GROUPS & |PLAN
GOLDEN |TOSTAY

=l sy TODO NIGHTLIFE |WEDDINGS |YOUR TRIP

Media & Travel Trade Resources

Fast Fact
gl Images, B-roll, itineraries and story ideas for Golden BC

eSS maiee Tourism Golden is vour media and travel trade resource on Golden, BC offering numerous support services

Golden Ambassadors ranging from story development and high quality images, to media trip planning for accredited media. Whether
you work as a freelance or are on staff, whether you work with magazines, broadcast media or online outlets, we

Golden in the News are pleased to provide you with the assistance to create your story or to plan your visit to Golden.

Social Media Feeds We can provide the following services to qualified media:

» Background information about Golden and Kicking Horse Country
 Press releases

o Story ideas

o High resolution image library

Media Visit Request

Press Releases

e B-roll
Sample Image Galle :
€ A » Media Visit Request
Story Starters » Itinerarpplnuing

« Fact checking

HEAnSEE i Requests for assistance with media visits to Golden require review and should be made using our online Media

Visit Request form.

Don't forget to check out our Social Media feeds to see what's the latest buzz in Golden.










THEM TO YOU
MEDIA TOUR INVITATLIONS
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FACE TO FACE IS IMPORTANT

GoMedia
Travel Media Association of Canada
Canada Media Market Place

British Columbia Association of Travel Writers




1rculal§10n / UMV'

C
\ Impqessmns
-Un'péld Value




4

THE CRISP MORNING AIR NIPS AT MATT PARR'S Nt
ON THE SNOWY GROUND TO GIVE HIS BEAR AHUG.

uried up in a ball for a snooze, the
C fluffy siberian husky casually

accepts his cuddies as Parr intro-
duces

the rest of his furry rescue family,
Iying on a long bed of straw nestled in the
Columbia Valley near Golden, BC

Paris, alively Alaskan husky with electic
hazel eyes, greets him with an enthusiastic
hug, while big Roy continues to shy away,
unsuse of everyone:

“All the dogs have their quirks. They teal
eally friendly with people, other than Roy."
says Parr, who's now in his third season of
operating Golden Dog Sled Adventures
“Someone said the best therapist has four
legs and ! totally agree. | have 14 of the best
therapists.”

46 DREAMSCAPES FALL 2017

EDITORIAL AND PHOTOGRAPHY BY PAMELA ROTH

Allis calmin the peaceful mountain set-
ting until the harnesses appear and the dogs
are hooked into position to pull the two

sleds that will cary two passengers and a
guide, Some squeal like children running
wildly througha plagground. Others repeat-
edly jump as though they have springs in
their legs.

"Ate you seady?” asks my guide Amanda, as
she hops onto the back of the sled to mush
the team.

Ican feel the dogs’ energy as they anx:
fously wai 10 be set free, The excitement
also builds inside me, wondering how fast
the dogs will set the pace.
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QUESTIONS?




tourismgolden.com

#GoldenBC #GoldenRules

o




