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Global Tourism Growth

Global Tourism Growth 18
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Global International Tourism Receipts

Global International Tourism Receipts (USD)

$1.22
TRILLION

(1950-2016)
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Growth Prospects




Canada’s Market Share

2016



Canada’s Competitiveness



Economic Spinoffs s

$69 MILLION  $50 MILLION  $41 MILLION

1,373 NEW JOBS 438 NEW JOBS 326 NEW JOBS

Tourism Mining Oll & Gas






Digital Disruption

Fashion-related Travel products and Books/Music/
Products services Stationary



Global Platforms
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Travellers Today

USE AN ONLINE OFFLINE 51% USING
AVERAGE BOOKING BOOKING DIGITAL
OF 38 46.2% 53.8% RESOURCES

WEBSITES GLOBALLY GLOBALLY IN-MARKET



Digital Footprint



DESTINATION
BRITISH COLUMBIA™

OUR STRATEGY

Mount Assiniboine Provincial Park
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How will we achieve these?

MARKETING REMARKABLE
NETWORK EXPERIENCES

COLLECTIVE
PEOPLE

POWER




BUILDING A
POWERFUL
MARKETING
NETWORK
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SEAMLESS
EXPERIENCE

GLOBAL
DATA
ANALYTICS

SHARED
MARKETING

SHARED
TECHNOLOGY

CONTENT
COMMON
WEALTH

SHARED
EXPERTISE



Seamless Experience



Shared Marketing s

DESTINATION

vd CANADA

/N

KOOTENAY
ROCKIES

TOURISM

TOURISM TOURISM ABORIGINAL
A WHISTLER VICTRRIA @ TOURISM BC

our story. your experience.



Content Commonwealth






e

COMMON
TAGGING

1@

|



Global Data Analytics



Shared Technology



Shared Expertise



Rogers Pass'



Our Strategic Pillars

COLLECTIVE
PEOPLE
POWER

MARKETING REMARKABLE
NETWORK EXPERIENCES




-l‘ - Setting,

Access &
Policies

‘ Investment
& . a8 : Enhancement

DESTINATION R ‘I Product
DEVELOPMENT =i ._ Development

Capabilities,
Skills &
Training

Visitor
Services

Fernie
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1 PROVINCIAL DESTINATION
DEVELOPMENT STRATEGY

6 REGIONAL STRATEGIES

20 PLANNING AREA
STRATEGIES



Planning Areas



600+

PARTNERS ENGAGED

40+ 70+ 150+

FIRST
NATIONS GOVERNMENT BUSINESSES

70+ | 85+ 60+ e

TOURISM LOCAL COMMUNITY ECONOMIC
ORGANIZATIONS S GOVERNMENT GROUPS DEVELOPMENT

Kootenay National Park



_ Insights :
Digital and Data Experience Channel Content

[ , ' Management '
Readiness Analytics Design g Marketing



Fernie



Domestic Marketing



Social and Content Engagement



International Marketing



Markets



Travel Trade

Transform your skills on our
ski & snowboard coaching programs
- in snow laden British Columbia.
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Travel Media



KNOW
BEFORE TEE)CEI)S(FE?_F())ERNE EXPLOREBC
YOU GO



Remarkable Experiences



Visitor Services
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Investing in the Kootenay Rockies o

$6,082,933

$2,367,419
1,968,612

$1,178,000

$206,000 $262,902 $100,000

Kootenay DBC Visitor MRDT RMI TEP Total
Rockies Community Services Funding Funding  Funding  Funding
Tourism Co-op Funding

Association Funding
Funding



+5'3% +154% #1 or #2

Room

o . R Revenue
ourism evenue Net Promoter Score

Growth vs. competition

INTERNATIONAL 3

+9.8% | VSRS R MILLION
Export 5M #exploreBC

Revenue

+5.6%
GDP Growth

+6.4% +49%0 500+

Tourism| Vages « Media &
: Salaries
Businesses Trade Fams
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Emerald Lake
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