


3 KEY TAKEAWAYS

« 3 social media trends that are important to your business
« Sneak peek at Destination BC’s social media strategy

« How to align with Destination BC on social media



SOCIAL MEDIA TRENDS



TREND 1: RISE OF VIDEO

 YouTube: over 1 billion users, 1/3 of internet
 Facebook Live broadcasts quadrupled
» Instagram video watching increased by 80%

* Videos generate 1,200 more shares on social media than text and
images combined



BRAND VIDEOS



REAL-TIME VIDEOS



LIVESTREAM VIDEOS




FACEBOOK COVER VIDEOS



360 VIDEOS



FACEBOOK CROSSPOSTING



HOW YOU CAN DO IT

Share Kootenay Rockies’ brand videos

Share Destination BC’s brand videos
Encourage your guests to share videos
Engage with and share user-generated videos

Use #exploreBC and encourage your guests to



HOW YOU CAN DO IT

Use Instagram’s location feature to find videos
Switch your Facebook cover photo to a video
Try live streaming from your Facebook account

Set up Facebook cross-posting relationship with
Kootenay Rockies and other key partners



Video Best Practices

Tallor your story to your audience

Use the first few seconds wisely

Focus on storytelling

Tell your story with and without sound



TREND 2: RISE OF EXPIRING
CONTENT

« Snapchat stories have 165 million+ daily active users
* Instagram stories have 250 million+ daily active users
* Instagram stories:

— Disappear after 24 hours

— Don’t bombard your followers

— Drive high quality traffic to your website

— Show another side or your brand

— Provide great insights into your followers












HOW YOU CAN DO IT

Show behind the scenes of your business

Promote campaigns, deals, packages or vacancies

Feature your favourite real-time user-generated content

Get your guests to do takeovers on your account



HOW YOU CAN DO IT

 Drive traffic to your new or top performing blog posts
« Educate your fans about your business or community
« Use Instagram’s new polling feature

« Build a story from Destination BC'’s assets

« Use Canva (if you want polished)



TREND 3: RISE OF SOCIAL
INFLUENCERS

» About 50% of online users use ad blockers
« Traditional advertising is no longer effective
« Brands are using influencers to create authentic content

* [nfluencers have earned the trust of their followers



TREND 3: RISE OF SOCIAL
INFLUENCERS

« 92% of customers trust recommendations from strangers
(i.e. influencers) over brands

« Brands can drive messages through influencers within
their target market

 Influencer marketing is one of the fastest growing
acquisition method



INFLUENCERS






HOW YOU CAN DO IT

« Collaborate with Kootenay Rockies

« Collaborate with your local DMO or sectors

« Get to know local influencers in your area

« Work with micro influencers

 Include videos in your influencer trip deliverables

« Access influencer photos from Destination BC's image
bank



DESTINATION BC'S SOCIAL MEDIA
STRATEGY



1. CONTENT COMMONWEALTH



CONTENT CURATION






SLACK



REGIONAL INPUT

« Quarterly editorial calendar

« DBC content development (social, email, blog)
« Topics/themes

* Product information

* Influencer trips



2. OUTDOOR SAFETY



BC ADVENTURESMART

* More search and rescue calls in BC than all other
Canadian provinces combined

e 5 years ago — 1,000 calls per year in BC; now — 1,600

« “Instagram Bucket List” largely to blame



BC ADVENTURESMART

Visitors don't realize the backcountry is the backcountry

Common rescues: Men 19-25, ESL, Hikers

Not paying attention to light and time of day

Not being physically fit






3. WHERE WE PLAY



PATH TO PURCHASE



OUR ROLE

« To inspire travel to BC (emotional urgency)
« To support lead generation for industry
* Pre-trip “dream” stage

» Post-trip advocacy “share” stage



OUR ROLE

* Feature all regions to sell the experience of BC

» Feature businesses based on quality visuals and story
associated with it

» Helping tourism businesses become more digitally savvy

« Common, industry-wide data and digital ecosystem



HOW TO ALIGN WITH
DESTINATION BC ON SOCIAL MEDIA



TIPS FOR ALIGNING WITH DBC

* Follow us - @hellobc

« Participate

* Share

« Watch our brand webinar (destinationbc.ca)

« Read our “How to Engage with Destination BC’s Social Media
Program” guide (destinationbc.ca)



TIPS FOR ALIGNING WITH DBC

« Sign up for our Point of Sale program (destinationbc.ca)
« Register for our image bank (imagebank.tourismbc.net)
« Subscribe to our blog (blog.hellobc.com)

* Follow our corporate Twitter account (@destinationbc)

« Subscribe to our corporate newsletter (destinationbc.ca)



THANK YOU!

PANORAMA MOUNTAIN RESORT
KOOTENAY ROCKIES



