KOOTENAY ROCKIES TOURISM ASSOCIATION

GROWING THE INDUSTRY TOGETHER



CORE PROGRAMS

e Destination Development Program

 Remarkable Experiences Program

* Content Creation as per a Provincial
Content Calendar

* Travel Trade and Travel Media

DISCRETIONARY PROGRAMS

* Touring and Exploring Marketing

* Destination Experience Programs —
Industry Development & Partnerships

* Social Media Management



KOOTENAY ROCKIES
REGION

OPEN POOL AND SECTOR
FUNDING FY17/-18

Plus

e CANADA’S WEST SKI AREAS
ASSOCIATION - S250K

« ABORIGINAL TOURISM BC - S1 Mill.



WILDFIRE FUNDING

S30,000 received from Destination BC

* Driving business to stakeholders this fall

 CTA - Packages & Deals on regional
consumer site — KootenayRockies.com

$200,000 received from the Ministry

* Eligible for administration costs up to 25%
e S$87,500 to be spent in FY2017-18

e $112,500 to be spent in FY2018-19

Strategic planning with DBC, TOTA
and CCCTA

With community and regional
partner input

Visit the ‘Interior of BC’" will be the
focal message

Aligned with Super Natural BC brand
Regional call to action

Includes content acquisitions plans



TOURING & EXPLORING MARKETING
WENDY VAN PUYMBROECK

2018 Touring & Exploring Guide
e Communities, Corridors, Activities
* 32+ pages - 70,000 copies
* NEW - winter experiences/products

NEW - Map Guide

e Passion-based maps
50,000 printed
Ale Trail, Wineries
Hot Springs/Wellness
Golf Resorts
Winter experiences






TOURING & EXPLORING
MARKETING




TOURING & EXPLORING MARKETING




CROWDRIFF - UGC PLATFORM






GOOGLE SEARCH




REMARKABLE EXPERIENCES
SHANNON HARRISON

Remarkable Experiences: An exceptional experience that triggers a
consumer to share via word of mouth and/or results in a repeat visit.

Remarkable Destination: A collection of exceptional experiences and
products within a destination that result in a high Net Promoter Score
and is recommended via word-of-mouth.



REMARKABLE EXPERIENCES

A training program designed to provide valuable tools to assist individual businesses to
design memorable travel experiences (Experience Design), encourage the visitor to book now
(Digital Marketing) and activate your advocates (Social Media Marketing).

Third year to deliver this program
* Fernie -2015/16
e Golden/Revelstoke - 2016/17
* West Kootenays/Slocan Valley (Nelson) — Nov 1-2 and Dec 5-6
* East Kootenays/Creston Valley(Cranbrook) —Jan 9-10 and Feb 6-7

Destination BC wishes to elevate BC and make it the most recommended destination in North

America. In partnership with regional businesses they have provided the knowledge, to our
partners to become the best digital marketers they can be.



CONTENT MARKETING

Kootenay Rockies to source and provide relevant, timely content supporting local tourism
product and experiences to assist with Destination BC (DBC) social media and content
initiatives

On-brand regional imagery
HelloBC blog stories
Special Projects i.e. Google Trekker

Influencer trip coordination ranging from collaboration with DBC team on support, trip
itinerary; development & any supplier engagement

Assist DBC with education on the value of social media activities and how to engage with
DBC’s various social media channels

Quarterly Planning Calls with Destination BC on content curation and strategy.












Facebook - KootRocks

8,656,564 Impressions
5,450,090 Users Reached
103,183 Engagements
39,552 Link Clicks
Posts - 12 per week
* WYR, UGC, Blogs, Stakeholder

Facebook — KootRocks4Life

43,518 Impressions
32,417 Users Reached
505 Engagements
181 Link Clicks

Facebook — Powder Highway
* 316,017 Impressions

e 221,896 Users Reached

* 1,253 Engagements

e 1,198 Link Clicks

Instagram

82,707 Engagements

e 5 UGC Posts per week

* 1 Guest Grammer each month

Blogs

e Shared 46 HelloBC stories

* 1 KootRocks blog per week

* Re-share KR & Stakeholder blogs



DESTINATION DEVELOPMENT PLANNING
EMILIE CAYER-HUARD

PROGRAM GOALS

1. Create 10-year strategic plans for tourism development and improve
return-on-investment for government and private sector investments in
tourism; and

2. Elevate British Columbia’s ability to compete as a premium destination

3. Make British Columbia the most highly recommended destination in North
America.



DESTINATION
DEVELOPMENT

PROVINCIAL
PLANNING
AREAS

20 AREAS
IDENTIFIED



DESTINATION DEVELOPMENT PLANNING



INDUSTRY DEVELOPMENT

Key partnerships
* Ktunaxa Nation
* Accelerate Kootenay
* Imagine Kootenay
* g02HR

Initiatives

* Tourism Career Awareness & Workforce
Development

* Professional development and learning opportunities
e Ktunaxa Branding Initiative
* Electric Road Trips



TRADE & MEDIA

Attend 4 annual trade & media
shows as part of Team BC presence

e Rendezvous Canada

e Canada’s West Marketplace

* Go Media
* Media Marketplace



BC MEDIA
RELATIONS
TEAM



THE GREAT TRAIL
MEDIA TRIP




HE AMAZING RACE
CANADA



